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ASPCA Help a Horse Day Contest:  
Social Media Toolkit

Thank you for joining the 2018 Help a 

Horse Day contest! Your efforts on social 

media will help to supercharge your 

adoptions and improve equine welfare 

in your community. Below, please find 

important tips & tools to use when 

posting for Help a Horse Day.

Best Practices

Facebook:
Facebook is a great way to spread your message to your community through dynamic and 
compelling content. Videos and photos perform especially well on the platform, as they help 
your audience visualize the important work that your organization does for at-risk horses. The 
great part about this year’s contest is that there’s a built-in video element, so be sure to put that 
content to use during your social campaign! Here are some quick tips for Facebook success:

•	 Share a compelling backstory

 » Supporters love hearing about the amazing work your rescue is doing, so be sure to show 
them how important their impact is! Sharing before and after photos of a horse you’ve 
rescued, photos with a compelling backstory of a horse in need of a home, photos of a new 
adoption, or shots of a horse in their happy new home are just a few ways to make your 
followers feel great about supporting your organization. Success stories about rescues and 
adoptions are always a big hit on the ASPCA social channels!

 Social Media Campaign Timeline:  April 26th – June 30th 

  Key Push – Week of your adoption event  

  (up to you!) and video launch 

 Dedicated Hashtag: #HelpaHorse
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•	 Use video content

 » Share your video submission on Facebook to tell your story and rally your supporters! You 
can even share short snippets from your video throughout the campaign to keep your fans 
engaged, or repurpose them as a Facebook cover video to spruce up your page.

 » Make sure that you post the video directly on your Facebook page (versus linking to it on 
YouTube)—you’ll have more reach that way!

•	 Go Live

 » Give your supporters a behind-the-scenes look at your lifesaving work with Facebook Live! 
When you go live on Facebook, your followers will automatically receive a push notification 
to tune into your video. Live videos see 3X the engagement of traditional video shares on the 
platform, and your followers can engage with your content in real-time through questions, 
comments, and shares.

•	 Help A Horse Day Facebook Group

 » Check in with the official Help a Horse Day Facebook group for ideas and inspiration from 
other participating groups and the ASPCA. 

•	 In your communication (email, website, events), encourage your supporters to follow  
you on Facebook. 

Instagram:
Put your best photos forward with Instagram! Instagram is a great platform to showcase the 
incredible images and stories behind the animals you rescue every day. The platform has grown 
faster than any other social network in the US, so if you’re not already on board, it’s time to get  
on the ‘Gram! 

•	 Share a compelling photo and backstory

 » Instagram is very visual and similar to Facebook, compelling photos and stories do well. 
Consider sharing before and after photos of a horse you’ve rescued, photos with a 
compelling backstory of a horse in need of a home, photos of a new adoption, or shots of  
a horse in their happy new home

•	 Utilize Instagram Stories

 » Instagram Stories are one of our personal favorite ways to use Instagram here at the ASPCA. 
Adding photos and videos to your story is a great way to give your followers a behind-the-
scenes look at your everyday work, and allows you to share more casual and ephemeral 
content. You can also go Live with Instagram Stories, just like you can go Live on Facebook! 

http://aspca.org
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•	 Boost visibility with hashtags

 » Instagram has become an increasingly popular platform for discovery. Using the 
#HelpaHorse hashtag on Instagram will boost the visibility of your content through our 
campaign landing page, which will pull all photos tagged with the hashtag into a dynamic 
social feed. Users can also follow the #HelpaHorse hashtag just like they would follow 
an Instagram account, so be sure that all content has the right hashtag! You can consider 
including other relevant hashtags as well such as #horse, #rescuehorse, #helphorses, etc. 

[NOTE: Due to recent Facebook algorithm updates, any hashtag usage on Facebook will NOT be 
displayed in ASPCA’s website social feed. All the more reason to hop on Instagram!] 

•	 In your communication (email, website, events), encourage your supporters to follow  
you on Instagram. 

Twitter:
Twitter is a fantastic platform for providing real-time updates to your online community, 
highlighting adoptable animals, and engaging with influencers in your community. One way to 
harness this platform for Help a Horse day is through live-tweeting:

•	 Live tweet your event

 » Hosting an event? Let your followers in on the action by live-tweeting throughout the day! 
Here’s an adorable example of what this might look like at an adoption event like yours. 
Make sure to include the #HelpAHorse hashtag in all your posts. 

•	 In your communication (email, website, events), encourage your supporters to follow  
you on Twitter.

FAQ:

Q:  How do we encourage social sharing and participation?

A:  The most important thing to keep in mind is to make sure your content is meaningful. Your 
audience is much more likely to comment on something that really resonates with them or 
their community, which in turn, will help boost your content in people’s news feeds.

Secondly, get engaged with your audience! Jump into any social conversation around the 
campaign, and try to be a resource to answer questions from the community. Be sure to 
share, retweet and regram any photos taken at your rescue with the #HelpaHorse hashtag 
as well to show your appreciation! 

http://aspca.org
http://perezhilton.com/teddyhilton/2013-09-10-miranda-lambert-live-tweets-dog-adoption-event%23.WqqlXGaZNTZ
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Q:  What are some attention grabbing social media tactics?

A:  At the ASPCA, we tend to see the most attention on “Live” content. When you go live on 
Facebook or Instagram, your followers will automatically receive a push notification to 
tune into your video. Live videos see 3X the engagement of traditional video shares on the 
platform, and your followers can engage with your content in real-time through questions, 
comments, and shares!

Q:  What kind of time limit should be put on video segments? Is it better to have multiple  
 animals in a segment or just concentrate on one or two?

A:  This depends on your content. If you’re posting a pre-recorded video, keep it short and 
sweet (a minute or so is ideal!) Many users quickly scroll through their news feeds, so try to 
open with some compelling imagery to hook their attention before they can scroll by. 

If you’re going Live, take your time! This gives your followers a better chance to tune in 
during the action. At the ASPCA, we love setting up puppy playtimes for live video—these 
usually last 20 minutes or so, and make for great engagement. Try out a stable tour to 
introduce adoptable horses or follow a volunteer through their daily care routine—there’s 
always a great opportunity to go live!

Q:  How do you make social media effective to gaining not only new audiences but getting  
 them to come in the door?

A:  An easy way to bring an online campaign to life is by setting up a Facebook event. If you’re 
hosting a Help a Horse Day adoption event, be sure to create the event as soon as possible 
so that you can start spreading the word throughout the month. Invite all of your friends and 
followers, and ask them to share the event to their networks as well!

Most importantly: show, don’t tell. Use social media as a platform to bring your organization 
to your followers through imagery, video and frequent updates—keep them in the loop 
whenever you have new adoptable horses, events, or volunteering opportunities. The more 
you can stay front-of-mind for your community, the better!

Q:  What type of photos draw the most attention?

A:  Absolutely anything animal related! Try to always include an animal in photos, even if the 
focus is on a staff member of volunteer. Videos are even better—get those cameras rolling! 

Q:  I don’t have time to manage social media full-time. Can I schedule my posts?

A:  Absolutely! Check out this link to learn how to schedule posts on Facebook, and this link for 
the 101 on Twitter scheduling. Instagram doesn’t offer scheduling options just yet.

http://aspca.org
https://www.facebook.com/help/389849807718635
https://business.twitter.com/en/help/campaign-editing-and-optimization/scheduled-tweets.html

