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ENJOY THE MUSIC
The webinar begins at the top of the hour.

Join the webinar using
COMPUTER AUDIO
OR

CALL IN with your phone:
669-900-6833 OR 646-558-8656
Webinar ID: 593-242-180



Welcome!



HOW TO ADJUST YOUR AUDIO



O « Type your message
1) .

 Hit enter

HOW TO CHAT

1

Select All panelists and attendees




Using Media and Social Media

for Foster Recruitment
ASPCA “Meow For Now” Kitten Foster Campaign



Danielle Arnold Senior Manager - Media &
Communications

Carly O'Malley Manager, Social Media - Member
Communications



Traditional Media &
Influencers



Engaging Traditional Media

Define your media goal

Research your targets

e |dentify print, radio and TV outlets in your area

Determine timing to pitch

e Throughout two-month campaign, but specifically
target when you need fosters the most!



Crafting & Pitching Story to
Media

Suggested offerings in media pitch

e (Call-to-action: Why do you need help now, and how can people
sign up?

o Offer interviews with program experts
o Offer to share your own photos/videos

e Supply data to make pitch newsworthy and unigue (Intake
numbers show how many kittens need foster homes!)

e Compelling stories of fosters and/or foster kittens
» Offer to bring kittens to media or local companies’ offices

e Invite media to your shelter and/or event



Media Pitch & Placement:
Example

“Kitten season”in L.A. is right around the corner, and it is a time following the feline
breeding season when L.A. shelters are overwhelmed with a flood of newborn kittens
coming in. The ASPCA is entering its second year of operating its Los Angeles Feline

Foster Program out of Baldwin Park Animal Care Center with the goal to save the lives of
more cats in L.A. County, specifically “pee-wee” kittens ages 4-8 weeks. Now that it’s
April, we have an urgent need for foster parents to help care for these vulnerable

kittens, and we would greatly appreciate your assistance in educating your viewers
about this dire need on your news station.



Engaging Local Influencers

e Find out which influencers (bloggers, Instagrammers,
local athletes, local legislators, local celebs. etc.) near
you love animals & have pets / may want to foster

e Ask local media personalities to promote your
program on their social media channels

 Invite influencers and media personalities to visit your
program and capture content for their social media
channels, with a fostering call-to-action






Participating in Local Events

Find ways to participate in local events to promote your
program, including:

e Pet expos
e Local veterinary offices/pet stores

o Office visits with kittens



Making Webpage Media-
Frlendly

* Develop clear website landing page tied to the
fostering call-to-action. Make it easy for people to

sigh up!

e Create easy, quick and organized sign-up process
(mobile-friendly for iPads and phones, too!)

o QOffer online orientations

e Ask during sign-up: How did you hear about the
foster program? This will help develop your strategy —
see what’s working!



ASPCA.org/FosterLA



ASPCA Foster Sign-Ups from
Media

By engaging media and influencers to promote the
ASPCA’s L.A. Kitten Foster Program, we earned
40 foster sign-ups in just one week.

Foster Sign-Ups from Media Efforts
(Week of April 23,2018)

= Media coverage = Social media Office visits = Other



Social Media



Facebook
e Go LIVE!

e Keep focus on animals

e Both short (2 mins) and
long (30+ mins)
livestreams can be

engaging



Facebook

 Download the "Facebook Pages Manager" app




Facebook




Facebook Groups

* Create a group for your fosters

o Closed group

o Good place for them to share tips,
tricks, insight

o Create a supportive space for people to
bond and share wins and challenges

o Attach “Group” to your main page

o Easier to find

o Choose someone who can moderate
and approve asks .



Facebook Groups

Y



Instagram

e Create Stories
o Utilize “Polls”
o Add graphics/gifs
o SparkPost



Instagram
o Story Example — Mother's Day at the Kitten Nursery



Instagram
e Go LIVE!

o Promote it with a static picture post
and pre-live story

o “Pin a comment” with context or URL

o “Save to Story” when finished



Paid Promotion
A little $$ can go a long way

e $50 good starting point
e “Boost” a post or create ads
o Target specific demographics

 Facebook Blueprint:
free online training




Paid Ads

e Create "Traffic" ads

o Call-to-action button
directs traffic to your foster

sign-up page

o Target based on zip codes,
age, interests (cat lover?) and
pages they follow




Join usl!

e June 8" - “Meow Heard ‘Round
the World”

o Nationwide livestream promoting
kitten fostering to kick off campaign

o More info:
aspca.org/MeowForNow

o Hashtag: #MeowForNow
e #FosterFridays

o Highlighting fosters and their
kitties on socials



Join usl!

e Cats of Instagram

o Promoting foster
kittens and cats on
their socials throughout
the campaign

o Post using the
#MeowForNow
hashtag for a chance to
be featured!



Resources

e Media advisory
 Media talking points
 Media pitch

e Social media guide
with social media
sharing language

e Sample poster, flyer
and social media
shareable where you
can insert your logo
and foster URL



Questions?




ASPCApro.org/kittenfoster
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